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TRVL Counter is an emerging, innovative media brand that has established itself
among travel agents, tourism professionals as well as medium sized and

specialized tour operators. Our readers, users and clients have access to news via
various channels: the highly acclaimed newsletter „morning news“ is published on
a daily basis Monday to Friday. Breaking news as well as other relevant topics are
covered online on www.trvlcounter.de A new generation ePaper called „WEEKLY“
is published every Friday and offers a summary of all travel industry topics of the
week and includes exclusive interviews. It also has a job market and recruitment
section. The highly acknowledged premium-quality print magazine „QUARTERLY“

is published every three months giving an in-depht and inspirational view of people
and brands in the toursim industry. Last but not least, our social media platforms
such as Instagram, Facebook and LinkedIn offer community members a forum to

interact and exchange ideas. 

Who we are and what we do.

Welcome to TRVL Counter!

85.000 
Page Impressions

32.000 
readers 

14.000 
followers

2.000 
happy customers
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Information portal for tourism
www.trvlcounter.de

ADVERTISING FORM
FORMAT

(width x height) 
PRICE

       Banner I 1.024 x 250 px 1.700 €

        Banner II 1.024 x 250 px 1.200 €

The most important news and highlights from the industry are
published around the clock on trvlcounter.de without a
cumbersome log-in and without a paywall. In addition to the
news, there are four other sections: Product, Counter & Sales,
Destination and Interviews. 

The technology and design of the trvlcounter.de website are
state of the art. In this high-quality news environment, you can
communicate your advertising messages and adverts using
generous and eye-catching banner formats. 

Our recommendation: Expand your reach with a combined
booking in the daily newsletter as well as in the Friday e-
newspaper e-newspaper "WEEKLY".

Media Rate Card valid from 01.01.2024 I 6

KEY DATA

32.000 Unique User
85.000 Page
Impressions



ADVERTISING FORM
FORMAT

(width x height) 
PRICE

       Leaderboard -
Top placement

680 x 120 px 1.100 €

Banner 680 x 120 px 900 €

   Text Display
   (+ link)

Bild 400 x 400 px 
500 Zeichen Text 

950 €

Rectangle 400 x 400 px 950 €

The daily newsletter
"morning news"

For almost 20 years now, our readers have been receiving the
top news from the tourism industry direct to their inboxes
from Monday to Friday. With over 32,000 recipients, you are
guaranteed to reach your sales partner. The "morning news"
newsletter is of course optimised for smartphones, PCs and
tablets. Travel agencies and tourism professionals are
provided with all the information they need on a daily basis. 

Categories: Counter & sales, product, destinations, travel
advice, courses, roadshows, webinars, job market
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KEY DATA

 Monday to friday
32.000 Receiver

20 Years 
morning 

news



ADVERTISING FORM
FORMAT

(width x height)
PRICE

XS Cover placement 371 x 618 px
850 € 

1.000 €

S high
S Corner field

371 x 1.331 px
777 x 618 px

1.300 €

M 776 x 1.331 px 2.000 €

L 2.048 x 1.536 px 3.300 €

Our readers are looking forward to the weekend and the
Friday delivery of the electronic e-newspaper "WEEKLY".
 Here, news, events and topics of the week are summarised
briefly and compactly. New products and offers are also
presented. The interviews of the week are also worth reading.
Everything is interactive, which means that photos and texts
can be linked and expanded on the website as required. 

If you don't have enough time to read a newsletter every day,
you can catch up on market and industry events at the
weekend. There is hardly a quicker and more in-depth
overview. 

We launched WEEKLY in summer 2020 as an innovative, web-
optimised e-newspaper - with great success. It is perfectly
designed for tablets and computers and stands out with its
unusual design and photos. 

Categories: Counter & Sales, Destinations, Cruises, Job
market
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The weekly e-newspaper
"WEEKLY" on Friday

KEY DATA

1x week: Fridays
10,000 active
downloads



ADVERTISING FORM
FORMAT

(width x height)
PRICE

1/1 Page
U2/U3/U4

210 x 280 mm
7.900 € 
8.500 €

1/2 Page up
1/2 Page horizontal

105 x 280 mm
210 x 140 mm

5.300 €

1/3 Page up
1/3 Page horizontal

70 x 280 mm
210 x 93 mm

4.200 €

1/4 Page up 
1/4 Page horizontal 

53 x 280 mm
210 x 70 mm

3.000 €

Selection 
(1/6 Page)

Immage + 
600 characters

text + logo 
750 €

The "QUARTERLY" is an eye-catching appearance in the world
of trade media: the modern cover image, the uncluttered
design, opulent photo spreads and high-quality eco paper
characterise the TRVL Counter QUARTERLY as a premium
product. We bring an inspiring magazine look to the world of
specialised media and show that B2B magazines can also be
emotional, captivating and informative at the same time. 

While news and reports are immediately available online, the
high-quality print magazine offers more depth, more analysis
and more background. We report on people and movers and
shakers in tourism and focus on sustainable travel. 

Sections: News, Counter, Travel, Work & Life, E-Zone, Focus
topics, Portraits
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The TRVL Counter Magazine
the Premium Quarterly

KYE DATA

quarterly
30,000 recipients



Topics ET AS DU

Spring

USA & Canada
UAE, Oman, Saudi Arabia and Qatar
 Balearic and Canary Islands
 Summer season 2024
 Hotels and Resorts

14.02.
2024

31.01.
2024

07.02.
2024

Summer

Caribbean and luxury holidays 
Dream islands (Mauritius, Maldives
and Seychelles) 
Cruises and expeditions

15.05.
2024

30.04.
2024

08.05.
2024

Autumn

Southern Africa and East Africa 
Australia, New Zealand, Fiji and
Pacific 
Thailand, Philippines, Vietnam 
Insurance

14.08.
2024

31.07.
2024

07.08.
2024

Winter

Luxury holidays: Resorts, cruises and
airlines 
Outlook for tour operators in 2025 
Chains, cooperations and franchises

13.11.
2024

30.10.
2024

06.11.
2024
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Topics + Dates



ADVERTISING FORM
FORMAT

(width x height)
PRICE

1 Post
up to 3 pictures or videos

+ text 
250 €

1 Story Pictures + Video 350 €

Whether for private use or as a marketing tool for companies -
Facebook, Instagram, LinkedIn and co. are indispensable.
These are the advantages of the TRVL Counter channels:

Integration into the large TRVL Counter community 
Differentiated targeting of different age and user groups
depending on the channel 
Campaign appearances: Messages, webinar offers and
new messages are distributed to the established tourism
community via our social media channels.
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Social media channels:
Be part of the community

KYE DATA:

12.000 Follower



THE COUNTER SUPPLEMENT "BETTER ADVICE" 
Do you want to communicate a campaign in travel agencies
or anchor your destination or product with counter
professionals? The content marketing editorial team will
create your customised, high-quality magazine according to
your specifications and with your CI. 

We advise you on the concept and content and, if required,
take care of the design, editorial support and realisation right
through to printing. After all, your supplement should look
professional and the content should serve as sound sales
information. Of course, this is also possible online!
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KEY DATA

• from 16 pages
• from 15.000 €

KEY DATA

• from 3 Pages 
• from 3.500 €

Content Marketing &
Advertorials

ONLINE ADVERTORIALS & DESTINATIONS SPECIALS
Product and destination news can be integrated with pinpoint
accuracy in WEEKLY and on trvlcounter.de. The advantage:
fast and eye-catching campaigns that reach the recipient and
stick. We take care of the concept, content and design. The
online format can be shared with just a few clicks, and photos
and texts can be linked.

https://publikationen.trvlcounter.de/de/profiles/fe335a338d7f/editions/904915ff6ace070f3c0e/pages/page/2
https://cms.trvlcounter.de/media/35_150923-Weekly.pdf
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E-LEARNING
TRVL Counter is breaking new ground and producing video-
based e-learning courses for counter professionals, trainees
and travel agency employees. We use videos because we can
reach our young travel agents much better with moving
images and personalised moderation than with text and
images alone. The e-learning editorial team is responsible for
the realisation of images, sound and text. Conceptual and
technical advice is included in the price.

I 13

Content Marketing & 
Advertorials

KYE DATA

• From three videos of 3
min. each
• Price: from 6.500 €

KEY DATA

• from 10 pages
• Price: from 2.900€

KEY DATA

• 25.000 Empfänger
• Preis: 2.100 €

LOOKBOOK
The TRVL Counter LOOKBOOK is a new online format. The
virtual photo book shows the destination, the hotel, the airline
or the cruise ship with opulent, high-resolution images. The
accompanying editorial texts are deliberately kept short, as
the lookbook is primarily intended to inspire and arouse
curiosity.

STAND-ALONE NEWSLETTER
Do you want to give your content the full stage and utilise
access to the large TRVL Counter community? With our
SELECT premium newsletter, you can address your target
group with your own content and design.

https://junge-reiseprofis.de/2022/06/17/australien-nt-e-learning/
https://publikationen.trvlcounter.de/de/profiles/fe335a338d7f/editions/0c499b208d605a4ea004/pages
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Those who constantly expand their knowledge can also provide competent advice. This
makes discussions with customers more personalised and individual and improves the
response. This makes it all the more important for you, as a service provider or industry
partner, to keep travel sales up-to-date with learning opportunities. Use the Junge-
Reiseprofis.de platform as your communication bridge to travel sales in the DACH region
without wastage and reach around 30,000 tourism professionals who are always looking
for further training. The portal is particularly popular with travel agents because it is free of
charge and requires no login. Become our partner now from just €0* and choose between
attractive and inexpensive options depending on your needs and budget.

IYour learning offer:
gets its own subpage on Junge-Reiseprofis.de
will be editorially announced in the JRP Newsletter on the Saturday before the event
and editorially announced in TRVL Counter Morning News at 8:00 a.m. on the day of the
event
Webinar recording will be teased on the homepage and will be available on your
subpage for 12 months

STANDARD PACKAGE: 500€
Text advert (image 400x400 pxl,
headline 50 characters, text 500
characters, link), which is
published
1 week every working day
appears in the TRVL Counter
"Morning News" newsletter,
learning opportunities section
on Saturday in the JRP newsletter

PREMIUM PACKAGE: 1.500€
Are you looking for a particularly eye-catching
and extraordinary placement of your offer? Here,
services from the STANDARD PAKET are
supplemented with
1 week MEGAbanner on the homepage of
JungeReiseprofis.de (1,000x300 pxl), linked to
your subpage of JRP
Social media post + story (10,000+ travel
followers on FB+IG)

EXTRAS on demand:
individual features from the above packages can be flexibly selected as an upgrade
Production of your webinar, incl. advertising from the standard package: €1,200
Production of the video-based eLearning incl. advertising: from €6,500
Print promotion of your own eLearning or training platform in the TRVL COUNTER magazine +eMag): from €3,000
Teaser banner of your offer in the Morning News, flexible, bookable on a weekly basis: various formats available
Flat-rate advertising: standard package €1,500/month, premium €4,500/month (4 weeks)

*Free placement is only possible for free learning offers. For chargeable training courses, please choose between
Standard and Premium options.
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Data delivery and technical
specifications
TRVL COUNTER MAGAZIN
Booklet size: 210 mm x 280 mm
Bleed: 5 mm all round
File format: PDF X-3 (other formats on request)
Colour mode: CMYK
Colour profiles: Cover U2 + U3: ISOcoated_v2, inside pages: PSO_LWC_Improved Image
resolution: Colour and greyscale images 300 dpi, line images 1200 dpi 
Fonts: Embedded, minimum font size: 6 point
Important note: Please place elements at risk of bleed at least 5 mm away from the
bleed. Minimum distance to the gutter: 8 mm
Delivery: Double-page adverts must be delivered as two separate single-page PDFs (two
files).

ONLINE & DIGITAL PRODUCTS
morning news und web: Data delivery as .jpg, .gif or .png with at least 150 dpi
WEEKLY-adverts in PDF format only 

Please deliver files to: anzeigen@lifeverlag.de

MEDIUM ADVERTISING FORM SIZE (WIDTH X HEIGHT) FILE FORM

trvlcounter.de Banner I/II 1.024 x 15o pm .jpg, gif oder png
mind. 150 dpi

Morning News Banner / Leaderboard 680 x 120 px .jpg, gif oder png
mind. 150 dpi

Text display "Image 400 x 400 px +
500 characters text & link"

.jpg, gif oder png
mind. 150 dpi

Rectangle 250 x 250 px .jpg, gif oder png
mind. 150 dpi

WEEKLY XS 371 x 618 px .pdf

S hoch
S Eckfeld

371 x 1331 px
777 x 618 px .pdf

M 776 x 1.331 px .pdf

L 2.048 x 1.536 px .pdf

Quarterly 1/1 Page 210 x 280 mm PDF X-3 see above

1/2 Page portrait: 105 x 280 mm/
landscape 210 x 140 mm" PDF X-3 see above

1/3 Page portrait: 70 x 280 mm/
landscape 210 x 93 mm PDF X-3 see above

1/4 Page 53 x 280 mm / 210 x 70 mm PDF X-3 see above

Selection (1/6) Image + 600 characters of
text + logo PDF X-3 see above
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CONTACT 
MEDIA and SALES

ANDREAS LENTZ (LTG.)
andreas.lentz@lifeverlag.de 

Tel. +49 (40) 38 90 40-24

ALEXANDRE JOURAVEL
alexandre.jouravel@lifeverlag.de 

Tel. +49 (40) 38 90 40-28

YVONNE POPALL
yvonne.popall@lifeverlag.de 
Tel: +49 (0)176 48 15 92 78

MIEKE SWEEP
mieke.sweep@lifeverlag.de 

Tel: +49 (40) 38 90 40-0

ANZEIGENDISPOSITION
anzeigen@lifeverlag.de 
Tel. +49 (40) 38 90 40-0

Life! Verlag GmbH & Co. KG
 Langbehnstr. 10 
22761 Hamburg

info@lifeverlag.de 
Telefon: +49 (40) 389 040-0

© 2023 Life! Verlag GmbH & Co. KG.



What sets us apart: 
Voices from our partners 

Michaela Hempel, Head of the Malta Tourist Board
„"At TRVL Counter, we always reach the right target group with our campaigns.
A great medium for employees of travel agencies and tour operators, and always up to date
with the latest news."

Anne Rösner, Trade Coordinator, Curaçao Tourist Board
„In recent years, we have implemented various campaigns with the TRVL Counter team.
team. For example, with the "Curaçao Christmas Cookie Challenge" or our "Say Yes"
campaign, in which a wedding was raffled off to an expedition client for the first time. This
enabled us to generate significant awareness for our destination and communicate news
about Curaçao to the market in a fun way. I can recommend working with TRVL Counter
without reservation."

Michael Knapp, CCO, Gebeco GmbH & Co. KG
„For us, TRVL Counter is an important communication medium for tourism
specialised audience, above all to bring news and information to the counter. The online
channels offer the necessary topicality and flexibility, create reach and very good attention.
We can highly recommend the collaboration and look forward to further projects."

Marian Thiel, Digital Trade Marketing Executive, Tourism New Zealand
„TRVL Counter has developed into an important partner for us, helping us to bring
to bring updates from the destination to the counter without any detours. Due to the
flexibility of the TRVL Counter team and the very good results we have been able to achieve
in the promotion of various campaigns, I can recommend working with TRVL Counter
without reservation."

Benoît Surin, Head of Sales, Marketing & PR, Finnlines
„In recent years, TRVL Counter has established itself as an integral part of the 
tourism trade press. Anyone who has travel agency communication firmly in their sights will
find an ideal platform here to bring their B2B topics to stationary sales. Media booking is
simple, flexible and creative. Always happy to come back!"

Ina Becker, In-market Representative Germany, Great Southern Touring Route
„I think TRVL Counter is simply great. The daily news is spot-on, and the TRVL 
WEEKLY at the weekend has the right depth with many different and carefully selected
topics. TRVL Counter is always very creative - even during the pandemic, I experienced
TRVL Counter as a strong partner that never ran out of ideas to promote destinations, train
and motivate agents."

Australia "Working with the team is super uncomplicated and fun. The price-performance
ratio is great, and the activities and projects were implemented superbly. I am very satisfied
and look forward to working with them again."

Alina Grimm, Aussie Specialist Trainer Germany & Continental Europe |  Australia 
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Christine Lingemann, Marketing manager Destination Canada
„Destination Canada has been working with TRVL Counter / Junge Reiseprofis for a very long
time. We are always delighted with the fast, uncomplicated realisation of our requests and the
way they pick up on Canada news. We are therefore looking forward to many more joint
projects."

Andreas Schunck, Regional Manager German Speaking Europe, Tourism Northern Territory 
„We are happy to recommend a partnership with TRVL Counter and Junge Reiseprofis. In the 
In the course of our campaign this year, we were able to realise high-quality webinars and e-
learnings together, through which we reached a large number of travellers and trained them
about Australia's Northern Territory. Thank you for the successful cooperation!"

Naïma Woodtli, ulli fink tourism marketing
„We very much appreciate having TRVL Counter and Junge Reiseprofis as partners. They are 
a great support. The collaboration is uncomplicated and a pleasure!"

Florian Homm, Senior Manager Sales Channels,  Discover Airlines
„Eurowings Discover has already realised several projects with TRVL Counter, and there are 
many more are sure to follow. Even with very last-minute requests, the TRVL Counter team
always tries to fulfil the wishes, ideas and requests and acts very flexibly and reliably. TRVL
Counter advertising channels are modern, innovative and offer good reach at a very fair price."

Werner Gordes, Vorsitzender der ASA e.V. (Arbeitsgemeinschaft südl. & östl. Afrika) 
The TRVL Counter travel magazine is innovative, has a refreshing look and is always worth
reading with its formats, from morning news to WEEKLY and QUARTERLY, it is always worth
reading. In addition to the latest news, QUARTERLY also features in-depth features and reports.
The co-operation is extremely professional and uncomplicated: You can feel the passion to
create wanderlust. The Junge Reiseprofis portal is particularly helpful when it comes to
communicating tourism training programmes, and you always get competent support here too.
Keep up the good work!"

Cristian Meuter, General Manager, Visit USA Committee Germany e.V.
„The co-operation with TRVL Counter is excellent. All enquiries are dealt with flexibly and 
and customised, and the results of the joint activities are just right. This is what a co-operation
should look like!"

Kirsten Boucard, tropical consult communication & marketing
„The TRVL Counter newsletter is the only one I really read. I only got into the habit 
I only got into the habit of reading newsletters during the Corona period and then became
almost addicted to the morning news from TRVL Counter, as it keeps me fully informed about
things that are happening in tourism and that are important to me. And now reading this
newsletter has become an integral part of the start of every working day for me. Working with
the team is uncomplicated, fun and so far we have always found a perfect solution together for
the realisation of campaigns, even if our budget was often limited."

Rendel Müller, Direktorin Marketing & Vertrieb, Amadeus Flusskreuzfahrten GmbH 
„As a premium organiser in the luxury sector, you are particularly pleased to have partners who 
who respond to and understand your needs in an uncomplicated and customised way. For us,
TRVL Counter is a medium with a high degree of topicality and reliable and targeted information
transport to our colleagues at the counter, who are interested in the 'fine Amadeus difference'
and pass this information on to their customers."
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